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Creating an Effective Fund Raising Video
Many churches are investing time and money in a video – or more than one – that tells the story
of their need for infused capital beyond the regular budget. Others are using for a Year-EndGiving campaign to inspire people about the accomplishments of the year. It can be a powerful
part of reminding people of the reasons for financial support and investment. It trips all the
triggers – informational, inspirational, visual, emotional and more. Will time and money spent on
a video it be an investment with a positive return?
The fact is this: In order for your video to be an effective fundraising tool, it must contain
an “Ask”.
Many succumb to the temptation to make a feel good video about your church’s long-term
vision or short-term need but leave out the most critical part – the call to action. Videos should
end with a direct request like, “Our new student facility will better enable more young people to
come to a safe place to explore the teachings of Jesus and be in healthy, positive relationships.
Please prayerfully consider your financial support of this great initiative and be ready to respond
by November 1st.
If you don’t, you have led the giver to the edge of the pool, but never invited them to jump in.
This is a missed opportunity.
There are a few critical questions that should be answered in a video. Excellent videos do this
seamlessly and through storytelling and multiple ambassadors (a leader, a contributor, a
volunteer, a person served by the cause, etc) as opposed to simply a golden-toned narrator with
a script and some video footage.
The questions listed below have a sense of order to them but they do not represent a
“storyboard” for a video. The storyboard is how the video team crafts a beginning, the middle,
and an ending - the scenes or chapters of the story are planned in advance. Answering these
questions, however, will ensure that you shoot great footage and make it an effective
fundraising tool:
Is this a cause worth supporting?
In the crush of so many great organizations asking your potential donor for financial support,
please tell us why this cause has merit – is it making a difference? Introduce me right away to a
person whose life has been changed because of what you are doing. Also, tell me about
potential for enormous impact. I want to know that the ripple effect is big.
What are others doing?
I would like to know if you are asking a large group of people, a handful, or just me. I would like
to know if I’m the only guy “jumping in the pool” or can I join other sharp, astute donors that will
give me the confidence that I’m joining a group of winners and a winning organization?

1/2

The Vision Room
A gathering of resources and tools to help leaders clearly think ahead
https://www.visionroom.com

Otherwise, I may have the fear that you will be more dependent on my donation than I want you
to be.
What are you doing?
Please share with me the specifics of your church’s efforts or focus. What do you do
specifically to make a difference? Tell me, but don’t bog me down with too much detail – I can
find that out on your website. This is the meat and potatoes, but the hardest part to keep
succinct.
Why?
Let me know what motivates you. Is it the dire nature of the need? Is it something spiritual? Is it
because you have a personal connection with the people you serve? Is it because of the
effectiveness of the cause? I need to know the heart behind the stats.
What are you asking me to do?
Here is where the rubber meets the road. As a key ingredient to staying “on message” in your
efforts to raise funds, make sure the ask doesn’t get skipped or muddied. Be clear with me – I
have a lot in my brain and I need you to make it simple. What do you want? Do you want me to
give a gift? Make a pledge? Got to your website for more instructions?
Note: There are only a few cases where you should consider having a version of this video
without the “ask”. One is when you are showing the video in an event or setting where a live
person could deliver a heartfelt challenge. The other is when the nature of the request would
drastically shorten the usability of the video (“Please make a 2017 Year End Gift”). This is
easily remedied by having two versions of the video done with different endings.
Contact an Auxano Navigator to learn more about developing a generosity culture in your
church.
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